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Dear Valued Customer,

Warm greetings to you. I trust you have been well since our 
last edition. 

The second quarter was a fast-paced one for us. 

Firstly, we were awarded Bank with the Lowest Charges for 
SMEs (2nd Runners Up) during this year’s Banking Awards 
organized by Think Business. To us this is a confirmation of  
our commitment to ensuring as many Kenyans as possible 

have access to financial services at  favourable pricing. We 
owe it to you, our loyal customer, without whom our e�orts 
would be worthless.

Secondly, we continued to make improvements in our 
operations to o�er you a fulfilling banking experience. For 
instance, we have moved our Koinange Street branch to a 
better and convenient location on College House at the 
junction of Koinange Street and University Way.

Similarly, we have revamped our Westlands and Libra 

House branches to provide you a more relaxing and 
pleasant ambience that you will enjoy on every visit. 

Thirdly, our teams continued to work tirelessly to create a 
best-in-class banking experience for you, our valuable 
customer. We are now at an advanced stage of introducing 
to you our moble banking application that will complement 
our award-winning Internet Banking. This will change the 
way you manage your funds in your account. 

Lastly, I thank all our customers and partners in the US for 
your invaluable support. Our Diaspora Banking team 
recently toured Texas, Massachusetts and Wichita, and was 
well received and supported. We are very grateful for your 
support. 

 I wish you all the best in all you do. 

Shamaz Savani,
 Group MD. 
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Customers inside the New College House branch
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ABC Bank was named the Bank with the Lowest Charges for SMEs (2nd Runners Up) in Kenya. The 
bank scooped the award during the 2017 Banking Awards gala organised by Think Business. This 
award a�rms the bank’s commitment in supporting the SME sector as a key driver of the economy, by 
o�ering tailor-made financial solutions at favourable rates.

ABC Bank has over the years solidified its market position within the SME banking segment in a 
country with more than 17 million SMEs, with 98 percent of them contributing 25 percent of the 
country’s GDP and employing up to 80 percent of the workforce, according to the Kenya National 
Bureau of Statistics.

ABC Bank has a fully-fledged and dedicated SME Banking Unit run by a team of professional and 
experienced bankers with practical understanding of the SME segment. Every client is assigned a 
dedicated Relationship Manager and Relationship O�cer to walk with them through their daily pursuit 
of business growth and success. Our team regularly meets all clients at their business premises to 
listen to their needs and o�er free expert business development and financial advisory.

Some of the products we o�er to SMEs include asset finance, term loans, overdraft facilities, cheque 
discounting, supply chain financing, construction and project finance, mortgage facilities and trade 
finance.

ABC Bank bags 

SME banking award
ABC Bank Relationship Managers Shadrack Maingi- Corporate (left), Joan 
Numa- Retail (2nd left) and Senior Credit Analyst Denis Musyoka (right) receive 
the award from Think Business CEO Ochieng Oloo during the awards gala. 
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ABC Bank supported this year’s Mater Heart Run held on Saturday 20th May at the Nyayo National Stadium.

Presenting the cheque to Mater Hospital, ABC Bank’s Head of Retail Banking Amanda Corline said the Bank is committed to investing in health care support initiatives as a way of 
giving back to communities where it has operations.

Started in 1996, the Mater Heart Run is an annual event that seeks to raise funds for the treatment of children with heart conditions, either through surgery or interventional cardiac 
catheterization.

Since inception, the Mater Cardiac Program has benefited over 3,000 children. The program has grown from handling 20 open heart operations to 200 cases a year. Majority of the 
beneficiaries are Kenyan children; however children from Uganda, Tanzania, Ethiopia, Malawi and Zambia have also benefited from the fund.

ABC Bank supports 
Mater Heart Run

ABC Bank's Head of Retail Banking Amanda Corline (left) 
presents a dummy cheque to Mater Hospital's Chief 
Executive O�cer Dr. Kennedy Manyonyi (right) and 
Administrator Sister Felistas Thiong’o (centre).
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ABC Bank sponsored the food festival and fun day organized by the Medical Fund of Siri Guru Singh Sabha in Mombasa. It was also the fund’s 23rd 
anniversary celebration.

The Medical Fund is a Sikh charitable health fund founded on the principles of hard work, sincerity, honesty and sharing with others. It fund mobilises 
resources from its members who contribute to a common pool from which all benefit equitably.

The bank’s sponsorship was in appreciation of the fruitful relationship it has had with the Sikh community in Mombasa and across Kenya.

ABC Bank supports 
The Medical Fund of Siri Guru 
Singh Sabha food festival 

ABC Bank's Chief Credit O�cer Raj 
Arora (right), Mombasa Branch 
Relationship Manager Mbugua 
Muiruri  (centre)  and Customer 
Service O�cer Wafaa Al-amry  (left)  
present a sponsorship cheque to the 
Chairman of The Medical Fund Siri 
Guru Singh Sabha community 
Arjinder Pal Singh Bamrah during 
the  fund's food festival held in 
Mombasa on May 20th.
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ABC Bank Diaspora Banking team made a week-long tour of the US where it met customers in di�erent states. The engagement drive 
was meant to strengthen relations with the bank’s Diaspora customers. During the trip, the team toured Wichita- Kansas, Dallas-Texas, 
and other towns in Massachusetts- Springfield, Chelmsford and Sutton.

The tour was part of ABC Bank’s plan for Diaspora outreach and partnership-building to leverage the business opportunities both in 
the US and in Kenya that the Diaspora Community can benefit from.

Head of Diaspora Banking Joseph Waithaka- who has lived and worked in Oklahoma for 16 years- led the team comprising Developing 
Afrika Limited (Dal Afrika) - a real estate delevopment firm a�liated with ABC Bank - and New England Kenya Diaspora Sacco. 

ABC Bank prides itself in providing distinguished financial service to Kenyans in the Diaspora, focusing not only on remittances, but 
on investments as well. Some of the investment products the bank o�ers to Diaspora clients (groups and individuals) include 
construction and project financing, mortgages/home loans, land purchase financing and asset financing among many others. The 
Bank also o�ers professional investment advice to customers to enable them make informed investment decisions and enlighten 
them on the best investment opportunities available in Kenya.

ABC Bank

Diaspora Banking team tours US
ABC Bank Head of Retail Banking Joseph 
Waithaka (left) and Philip Gitonga of New 
England Kenya Diaspora Sacco (centre) attend 
to a client in Massachusetts

I am amazed how ABC Bank likes to 
come where we are, to talk to us and 
understand our needs. You guys are like a 
bridge across the high seas of complex 
banking systems- you simplify every-
thing and help me make better financial 
decisions-  Mildred Adere, Kansas. 

We request you to refer others regardless of their residence to us through marketing@abcthebank.com.  
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Renjith Mani is the Financial Controller at Gestalt 
Gild, a leading business technology solutions firm 
that focuses both on the present and future market 
needs in East Africa.

He spoke to ABC Vision about how the company is 
involved in the technological revolution that has 
taken the Kenyan business front by storm over the 
last couple of years. 

The adoption of ICT in business gives rise to new 
complex challenges. To manage these and still focus on 
their core functions, companies require specialised 
support. That is where Gestalt Gild comes in. It o�ers four 
major services to businesses- Enterprise ICT systems, 
collaboration systems, ICT security and disaster recovery 
solutions.

The complexity of the present-day world of 
interconnectedness and convergence of many things 
makes every business, both large and small, a user of ICT 
in one way or the other. While this has helped increase 
e�ciency and productivity in businesses, it also poses 
major challenges. The most pronounced challenge that 
firms have to battle with is security and data loss.
 
Every company using ICT is exposed to the risk of data 
loss and fraud, and this adversely a�ects businesses. 
That is why  Gestalt Gild has taken a leading position in 
helping clients proactively secure their data by o�ering 

them disaster recovery and data life cycle management 
solutions that meet specific client needs.

“We focus on what’s coming in the global ICT industry and 
introduce it in Africa to avoid redundancy,” says Renjith, 
noting that techonology changes so rapidly that players 
cannot boast of the novelty of a single solution for long.
 
The firm, with roots across the border in neighbouring 
Uganda, also provides call centre systems installation, with 
a host of clients across the financial services, 
telecommunications, manufacturing, and transport 
sectors among others.
 
Gestalt Gild, interestingly, did not start as an ICT business. 
The founder set up an insurance business in the 1970’s in 
Uganda. Business was doing well until 1972 when then 
Ugandan president Iddi Amin ordered the expulsion of 
Asians. The business re-entered the Ugandan scene in 
1994, only now as a technology business selling 
computers, printers and stationery.

The company established its presence in Kenya in 2004 as 
a communications technology business and has grown 
exponentially to become a leading player in the 
technology sector in Kenya. It has expanded its footprint 
in East Africa to cover Rwanda, and has set up a country 
o�ce in Tanzania. It is also in South Africa through an 
a�liate, but Uganda remains the biggest operation 
commanding over 60 per cent of the technology business 
there.
 

Gestalt Gild:
Using the power of ICT to lift 

businesses to success

“We came to ABC Bank because we were looking for a partner who 
would make us a priority. We were promised a personalised and 
e�cient service. We have now confirmed that this bank lives true to its 
word. They have no bureaucracy; decisions are made faster and we 
can call senior management directly and discuss our business needs- 
Renjith Mani, Financial Controller, Gestalt Gild.

Asked about the challenges they have had to surmount to 
grow to the current position, Renjith lists the dynamic 
nature of technology that pressures them to keep up with 
emerging trends. For the same reason, he says, it’s di�cult 
to lay down a water-tight long-term business strategy. He 
adds that the technology business requires huge capital 
outlays to operate stably. Competition remains sti�, 
forcing the company to deliver the best-in-class service to 
clients to attain high retention as well as new acquisition 
levels. The company now delivers an average of 20 major 
ICT projects in a year.
 
Can small and medium sized businesses operate 
optimumly without investing in ICT? No! Renjith is resolute 
in his belief that any SME that is focused on growth in a 
highly competitive environment cannot ignore the 
paramount role of technology. However small an 
investmet one can make, it’d be the game changer.
 
Gestalt Gild is one of ABC Bank’s corporate customers. 
Renjith talks about the relationship they have had with the 
bank: “We came to ABC Bank because we were looking 
for a partner who would make us a priority. We were 
promised a personalised and e�cient service. We have 
now confirmed that this bank lives true to its word. They 
have no bureaucracy; decisions are made faster and we 
can call senior management directly and discuss our 
business needs. We have no reason to complain”.

Want your business featured here? Write to us on 
marketing@abcthebank.com.   
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We will soon launch our revamped mobile banking 
platform to give you the best banking experience as well as 
ease of use through finger-tip banking. 

ABC Mobile, the bank’s mobile banking app, is a 
state-of-the-art banking platform that takes away the 
hassle of traditional banking from our customers. Once 
launched, it will give customers more control of their bank-
ing transactions, provide more convenience and connect 
them to the larger financial ecosystem. 

ABC Mobile o�ers customers features such as funds trans-
fers, direct airtime top up, bill payments, and an array of 
other revolutionary features that will change their overall 
banking experience.

ABC Mobile o�ers you great features:
 
1. Bill payment- This will enable you to pay your bills e.g. 
KPLC, ZUKU, Water, and DSTV via this module by simply 
entering the account number from which to pay then select 
the biller. 

2. Self-account opening- This feature allows you to 
remotely open an account by simply dialing a USSD short 
code. 

3. Quick loans- This allows you to borrow small advances 
based on an auto appraisal engine built and mapped to the 

Core Banking system. 

4. Kenya Interbank Transfer Switch- KITS (PesaLink)- 
PesaLink is the new money transfer service launched by 
local banks under KBA. The ABC Mobile app allows you to 
register for the service and transact via the ABC Mobile 
app. 

5. Beneficiary maintenance- This feature allows you to 
add beneficiaries (recipients) to your mobile banking 
account. The beneficiaries are then displayed on your 
transaction dashboard, making it easy to select during 
funds transfers. 

6. ATM Withdrawals- This function enables ATM withdraw-
als via code generation on mobile banking USSD. You 
withdraw by selecting the ‘cash by code’ option and enter 
the amount for which to generate the code. You can then 
walk to any ABC Bank ATM with the code and withdraw the 
amount.

7. Airtime Purchase- This module allows for direct airtime 
top up of any value straight from a customer’s bank 
account. You can also purchase airtime from ABC Bank 
ATMs by selecting airtime purchase on the ATM and enter 
the mobile number and amount of airtime to purchase.

Product Focus
ABC Bank Mobile Banking Platform



Now introducing Marine Cargo Insurance!
Get in touch with us through 0719015000 or bancassurance@abcthebank for more information 
on this exciting service.

INSURE LOCALLY, 
SHIP GLOBALLY!
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Fostering a vibrant small and medium enterprise (SME) 
sector is increasingly becoming a fixture priority for 
policy makers, government and private sector players in 
Kenya. This is for the obvious fact that SMEs are a 
primary driver of job creation and economic growth and 
diversification and social stability.

According to the Kenya National Bureau of Statistics, 
there are more than 17 million SMEs in Kenya, 
contributing 25 percent of the country’s GDP and 
employing up to 80 percent of the workforce. That is very 
significant, by any standards.

Curiously, a 2016 study commissioned by Invest In Africa 
(IIA) and Strathmore Business School highlighted the 
inability to scale up as a major barrier that has seen 70 
percent failure rate of SME’s within the first three years of 
existence. Part of the reason for this high failure rate, 
according to the study, is inadequate capital.

In response to this conundrum, ABC Bank is o�ering 
SMEs holistic financial solutions to enable them grow 
their businesses and increase their contribution to the 
country’s economic growth.

• FX and Trade Finance- We support our SMEs in the 
impex (Import and Export) business with our bespoke FX 
(forex trade) and Trade Finance solutions.

• Bancassurance- We have set up a dedicated 
Bancassurance Unit to cater for the various insurance 
needs of our customers. We now provide tailor-made 
Marine Cargo Insurance packages to our customers 

involved in the import business.

• Payment solutions- We continue to be at the forefront 
of providing flexible and convenient payment solutions 
through our various channels such as PesaLink, C2B 
(M-Pesa to account), B2C (account to M-Pesa), Internet 
Banking, ATMs and our soon-to-be-launched Mobile 
Banking application. These have significantly enhanced 
money transfers and transactions convenience for our 
customers, hence increasing e�ciency in business while 
at the same time providing a secure transactions 
environment.

• Partnerships- Through our various partnerships with 
other players, we now o�er customised innovative 
solutions to our customers in the agribusiness, renewable 
energy, and water and sanitation (WASH) space.

In addition, we o�er SMEs other non-lending products to 
give them better value and a holistic banking experience 
under the same roof. For instance, our fixed deposit and 
forex markets products are helping SME clients grow 
their portfolios to support their financing needs. We also 
give them free advisory to help them maximize on the 
funding opportunities and grow their businesses.  This 
sets apart ABC Bank as a true business partner.

We are proud of our leadership position in the SME 
finance arena, but we owe it to you our customers for 
expressing your confidence in us and for giving us the 
opportunity to serve you. 

We o�er SMEs holistic solutions 

By Lee Gachomba- Head of SME Banking


